
Student  1 

 

 

Anonymous Student 

Borger 

Lit and Lang 2 

12/3/13 

Love and Hate for The Walt Disney Company 

 Disney is everyone’s favorite family company, right? Not necessarily. Although the Walt 

Disney Company is loved by so many, there are many out there who criticize the company for a 

variety of different reasons. Claims are being made that Disney is no longer a family-oriented 

corporation. Arguments are also being made that Disney’s material is offensive to different 

cultures, races, and genders. Members of the Powhatan Nation are even saying that in the film 

Pocahontas, Disney “distorts history beyond recognition” (Crazy Horse 1). This adds to the idea 

that Disney is not culturally sensitive. Along with all of the criticism Disney receives, they still 

receive a lot of praise for what they do. The University of Miami says that this is partially 

because “their films and their theme parks are a huge part of many cherished childhood 

memories” (“Support” 1). They’ve also received recognition over the years from many different 

organizations recognizing their positive achievements. Some even “applaud Disney’s recent 

changes” (“Support” 1), like the Human Rights Campaign. There are strong arguments for and 

against the Disney Company, and this essay will show each side of the story.  

 Disney has ruffled a lot of feathers over the years. Some of their films have made many 

ethnic, religious, and feminist groups unhappy. The Disney Company has received many 

complaints about their films “containing racist elements” (“Disney’s Portrayal” 1) according to 

an article done by the University of Miami. Some of the characters and song lyrics have struck 

many people as offensive. The movie Aladdin has been accused of showing “negative 
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stereotypical imagery and lyrics” (“Disney’s Portrayal” 1). The American-Arab Anti-

Discrimination Committee protested the company for six months because of lyrics in the song 

“Arabian Nights.” Disney finally agreed to change some of the lyrics, but, refused to change 

what was probably the most offensive lyric of all, “it’s barbaric, but hey, it’s home!” The Lion 

King received criticism for “being racially and culturally offensive” (“Disney’s Portrayal” 1). 

Examples of racist elements in this film are the “jive talking” hyenas. Some say that their 

accents, behavior, and personalities “reflect that of an inner-city ghetto, as well as stereotypes of 

African-Americans and Hispanics” (“Disney’s Portrayal” 1).   

Another group Disney has succeeded in offending is the Powhatan Indian Nation. When 

Roy Disney, Walt’s brother and co-founder of the company, decided to release the film 

Pocahontas in 1995, he wanted to make a film that would fairly depict the Indian culture and the 

true story the film was based off of. The film was also supposed to make up for all of the 

controversial material released in the past. According to Powhatan Indians, though, it did the 

opposite. They filed complaints to Disney stating that the film “distorts history beyond 

recognition” (Crazy Horse 1). Roy responded by saying he thought the film was “responsible, 

accurate, and respectful” (Crazy Horse 1). The actual story of Pocahontas, or Matoaka, has a 

very sad ending. The legend everyone knows states that a young Pocahontas saved a white man, 

John Smith, from being killed by her father, the Chief of her Indian tribe, in 1607. The first time 

Smith told the story was 17 years after it would’ve happened; only after Pocahontas had been 

kidnapped, married off to a white man, became famous in England where the Virginia Company 

of London used her in their campaign to support the colony, and finally died of disease in 1617 

when she was only 21. Many scholars say that the whole incident of John Smith being saved is 

highly unlikely. Chief Roy Crazy Horse expressed that “it is unfortunate that [Disney] makes this 
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sad story ‘entertainment’ and perpetuates a dishonest and self-serving myth at the expense of the 

Powhatan Nation” (Crazy Horse 1). Many religious groups have also had a problem with the 

Disney Company. 

 Disney has been harshly criticized over the years by various religious groups and 

organizations; particularly the Christians. Christian filmmakers believe that the leaders of the 

Disney Company today “went astray from [Disney’s] family-friendly legacy” (Keating 1). The 

characters, story lines, and content of recent Disney projects make some Evangelical Christians 

very uncomfortable. Along with this, Disney’s acceptance of homosexuality is unacceptable in 

the minds of some Christians. In her article, Gina Keating states that “the relationship between 

Disney and the U.S. Christian community has been strained ever since Disney has revised its 

policies to be gay-friendly” (Keating 1). This means that many traditional Christians who are 

against homosexuality are against the Disney Company because of their support for the 

homosexual community. This support is reflected in the company’s policies for their employees. 

Annual “Gay Days” held at Disney Parks anger many Christians as well, and they say the only 

reason the company is so supportive of them is “because of the profits that go along with it” 

(“Gender” 1). Doug Phillips, founder of the Christian Filmmaking Academy, even says that 

Disney’s filmmaking since Walt’s death “has a negative effect on family” (Keating 1). Disney 

has also been accused of being associated with the production of anti-Christian films, and then 

compensating for it by making “Christian-friendly” films. Phillips response to this is “they 

follow the dollar and they play different sides against each other” (Keating 1). It is also felt 

widely by Christians and Christian filmmakers that new Disney films are “incoherent and not 

made for families” (Keating 1). So, evidently, there is nothing the new Disney can do to right the 
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wrongs they have done in the eyes of Christians in the U.S. Disney has also been criticized by 

feminist groups.  

 Feminist groups across the nation cringe when they hear the word ‘Disney’. One reason 

for this is Disney’s portrayal of gender roles. Gender roles are “the qualities and characteristics 

that are considered inherently feminine or masculine” (“Gender” 1). Gender roles are also 

important elements in discussing homosexuality, which is also a touchy subject for the company. 

Because of their support for the homosexual community, they have received a lot of criticism. 

Disney’s portrayal of women in films is something that has been questioned by a lot of people, 

not just feminist groups. Typically in Disney films, women are in the position of princess, queen, 

or homemaker. They are usually “damsels in distress waiting to be saved by their hero” (Stephey 

et al 7), who is almost always a handsome prince. They are also seen as “being obedient to the 

male figures in the films” (“Gender” 1) who themselves portray stereotypical forceful and bossy 

behavior. The idea of a quiet woman being submissive to a dominant male figure is a dated 

concept that is also criticized by feminists. Even the most defiant and independent Disney 

females were willing to give it all up for a man, such as princess Ariel in The Little Mermaid. 

Although Disney princesses are very popular and loved by children, many parents and feminists 

say they are “not good role models” (Stephey et al 7). A repeating trait of female Disney 

characters is the absence of a mother figure. Overall, many feminists believe that “Disney is 

reinforcing gender stereotyped behavior” (“Gender” 1). Even though the company receives a lot 

of public criticism, there is still support for Disney.  

 The Walt Disney Company received recognition for being the Most Reputable Company 

in America according to a Forbes report done on an independent study by the Reputation 

Institute. Forbes is a leading internet media company and one of the most trusted business and 
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investment leaders on the web. The study was done on 150 companies, and Disney came out on 

top. The study examined “consumer perception of an organization’s products, services, 

innovation, workplace, citizenship, governance, leadership, and performance” (Gill 1). An 

example of Disney’s citizenship would be inventing snacks that follow the national nutritional 

guidelines to be sold in grocery stores. The results of the study were based on much more than a 

company’s financial success. The voting was based on four huge emotional factors; trust, esteem, 

admiration, and general good feeling. In the report, Anthony Johndrow said “companies 

understand that people care about more than just the products they make.. they have to tell more 

about who they are than what they sell” (Gill 1). The Disney Company is still admired and 

respected, and the proof is in the recognition they’ve received. Disney also receives praise for 

their program that recognizes outstanding teachers in the U.S. As well as the company still 

having support, there are many people who loved and respected Walt Disney himself.  

 Walt Disney was a hardworking, dedicated, and kind man. He worked hard to achieve 

everything that he did, and because of this he deserves to be remembered for more than the 

controversies over his company today.  He was an American icon and deserves to be honored as 

such. Even Christian filmmakers, who highly criticize the company today, say they admired him 

and his classic films. There are also many things that entrepreneurs and people in general can 

learn from Walt’s life and work. Walt was one of the most well-known and respected people in 

the world of animation. He didn’t achieve all of his wealth and fame over night, though. He had 

to build his Company from the ground up. He began his business in the back of a small office 

building, and some of his first projects were produced there. It wasn’t until the success of Snow 

White and the Seven Dwarfs that he was able to expand his business. 
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 Creating his first hit movie was no easy task, but Walt was a dedicated and persistent 

man. When he began on the film, his wife and brother tried to convince him to give it up. When 

he was half way through the project, he ran out of money, but he didn’t let that stop him. He 

traveled around to show clips of the film to producers in hopes of getting them to fund his 

project. This ambitious act allowed him to finish what would be his first successful project. After 

his first success he could’ve taken his profit and walked away from the animation industry, but 

“his hopes and dreams were too strong to fold” (Racpan 1). Disney was also selfless and “never 

took his art or talent for granted” (Racpan 1). He paid attention to every detail of his work and 

always wanted to make sure his final product was perfect for the public. All of Disney’s 

achievements put him in the “Golden Age of Animation.”  

 Overall, there is both support and criticism for the Walt Disney Company, and this essay 

has shown both sides of the story. Many religious, feminist, and ethnic groups are critical of the 

Disney Company for different reasons. Religious groups dislike that the company is supportive 

of the gay and lesbian community. They also accuse the company of being associated with the 

production of some anti-religious and non-family oriented films. Feminists say that Disney’s 

portrayal of women in their films is dated and sexist. Disney has offended many different 

cultural and ethnic groups by portraying racial stereotypes in some of their films. The Disney 

Company still has supporters, though. They have received many awards for their 

accomplishments including Most Reputable  Country In America. Many people are still fond of 

the company because of all of the childhood memories it is associated. For all of these reasons, 

the Walt Disney Company has received both praise and criticism.  
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